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ALCOHOL SERVICE POLICY

It is the company's policy that no minor or intoxicated person shall be served alcoholiic baverages. Employees who willfully
violate this policy will be terminated immediately. Any employee who nagligently serves a minor or an intoxicated. person will
be counseled on proper service technique and will be terminated on the second violation of this policy. :

Employees must card anyone ordering an alcoholic beverage who does not appear to be well over the age of 27. When
attempting to illegally purchase alcohol, minors usually exhibit behavior that should be easfly identifiable by the astute server
or seller. As with anyone who [s attempting a dishonest act, minors may appear anxious or nervous; stutter, stammer or
confuse their words; avoid eye contact with the seller; or, appear overly or inapproptiately friendly, confident, boisterous or

When serving alcohol to our customers, you should take reagonable precautions. Taking steps fo prevent alcohol abuse in our
astablishment can help protect the public from harm, and keep you from being named in a liquor lability suit. :

As an alcohol server, you should know the laws and regulations concerning the serving and cansurhption of alcohol within
licensed premises. Serving under-aged and intoxicated persons is uplawful and can have criminal penalties. Furthermore if an
intoxicated person, after leaving our establishment, should be invoived in an accident the injured parties may file a lawsuit
against you. '

Follow some simple guidelines when serving alcoho! and prevent this from happening to you. Serve one drink at a time; never
bring two or three drinks at once to a single person.

One method for safe alcohol service follows the same basic sequence of a traffic sighal. The levals of intoxication are
organized into the red, yellow and green colors. ,

GREEN = GO. Everything seems norfnal. It is OK for this customer to drink at a safe pace.
YELLOW = CAUTION. The customer is showing signs that the alcohol is beginning to affect them.
RED = STOP, The customer ls obviously intoxicated and no alcoho! should be served.

If you observe a customer reaching the YELLOW level, you need to iake steps so they don't reach the RED level. The
following are some steps you may fake when a customer Is in the YELLOW zone.

o Refill their glass at a slower rate.

» Offer or suggest the sale of protein food or appetizers. Do not offer coffee or other caffeinated drink; this may cover the
frue extent of the patron’s Intoxication. :

e Suggest low alcohol content or filling drinks such as ice cream drinks.
o Serve water or fruit juices with all straight drinks.

Despite all your good sfforts, a customer may become intoxicated and should not be served additional alcohol, When a
customer reaches the RED level, every effort should be made to stop alcohol service. Here are some suggestions to use when
“cutting of" a customer. '

» Avoid a confrontation.

» Do riot attempt any physical confrontation.

¢ Make the manager and all personnel aware of the problem.

» Bring menus to the table or casually suggest an appetizer.

¢ Suggest an alternative form of transportation. If the patron insist on driving report this to your supervisor at once.

{Close Window]

DISCLAIMER: The sample “house policy” described in this document is intended only to serve as a suggestion based on the experiences of other similar business
owners. The Department is not’:'providing legal advice in this document; we strongly recommend that you consult your attorney when creating and implementing your
husiness’ policies. This documeént does not in any way supersede or augment the statutes and administrative rules that apply to alcoholic beverage licensees. Your
choice to use this document does nat in any way mitigate or excuse any violations and will not reduce any penalty or liability your business may face for any such
violation. The State of MontaAa, including the Department of Revenue, will not in any way be liable for any damages of any kind that may result from your decision
to use this document. J‘I

hitp://www.2young2drink.com/retailers/alcohol_policy.asp ' . 4/25/2008
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. - Alcohol Sales Committee

WE WORK FOR YOU !

Reference Numbers:

- Missoula Underage Substance Abuse Prevention Coalition /J1 LLSI‘} P

Phone : 406.258.3798  www.MissoulaForum.org

Montana’s Dept. of Revenue’s RASS Training
Responsible Aleoho} Sales/Service Training '
Lonie Hutchison, Codrdinator

Phone: 406.258.3880 hutchisonl@hoe.missoula.mt.us

Missoula contact for State of Montana Liquor Control Board

Jason Schilling 406.444-0710

. Sate of Montana Dept. of Revenue Call Center Ph; 406.444.6900

Missoula Police Department

Emergency Phone: 911  Non-emergency Phone: 406.552.6300

Alcohol Sales Committee
{

Kari Watking
Phone: 406-214}-1221 karikain@bresnan.net

Alcohol Sales and Service
SUPPORT PACKET FOR :
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O Recommendations for:
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- INTRODUCTION

Your business is very 1mportant to you, your employees,
your community and to the State’s economy.

You have invested your tlme, energy and financial re-
sources to create a business or event that offers a place
where people can meet and enJoy themselves, as well as
prowdmg jobs in our area.

The best way to protect your valuable busmess is through
responsible business practices.

( This can help reduce your risk of crininal charges and
civil lawsuits. )

" Because each employee may have his or her own idea

about what the rules are, what they mean and when they
should be applied,

documentation of your respons1ble, best business prac-
tices in the form of |
Written “Business Policies”

will create clarity and consistency.

These policies that the Missoula Underage Substance
Abuse Prevention (MUSAP) Coalition’s Alcohol Sales Commit-
tee (ASC) members have compiled for you, are an attempt
to assist you in developing and catering policies to fit your

needs.

The ASC isf a resource for your business. (Plehse consider

Becom'ingj-an active member of our team!)

In the long term, the responsible business will build a

 strong and loyal customer base.



Mls‘soula Underage Suhstanee Abuse Prevention Coalition —Alcohol ; S’l—Commlttee

RECOMMENDED FOLICIES FOR:

oy

() LLING ALCOBOL Ni'E I

In an effort to protect your business and your customers, MUSAP recommends the strafegy of imple-
menting these policies into your workplace. The expectation would be that these “best practices” will
help reduce the potential of a liability lawsuit.

Policy1:' HAVE WRITTEN POLIICIES AVAILABLE TO ALL STAFF.,

This establishment will provide all employees with a written copy of its policies. All policies will also
be kept in the establishment. All employees will sign the “Employee Responsibility Statement”, in-
dicating that the employee has read and agrees with your Company’s Best Practices.

Policies 2-4 Preventing Sales To Uniderage Customers:

Policy2: ALWAYS CHECK AGE IDENTIFICATION,

This establishment will check the identification of customers appearing to be under the age of 30
)ears old. (Suggested best practices would be to have prevention materials on display, such as “WE
1.D.” clmgs and signs, ete.).

Policy 3: KNOW HOW TO CHECK IDENTIFICATION CARDS EFFECTIVELY,

This establishment recognizes these forms of acceptable I.D. as proof of legal drinking age:
1. Tribal 1D, cards 4. Passport “***These must be current to be valid! -
2. Valid Driver’s License 5. Military I.D. |

3. State Issued Identification 6. Travel Identification

Policy 4: KKNOW WH ETTING EACH DRINK.
This establishment will not bring a drink for anyone who is not present.
When selling pitchers, we will request an L.D. from each person who receives a glass.

We will use separate types of glassware to tell alcoholic drinks from non-alcoholic drinks., or differ-
( )ntlate by colorejl straws.

When an underage patron moves from one place to another, servers will make each other aware

of it.



:""Pﬁliéié'&'g@':" Preveiiting Sales to Intoxicated custoriers and Lowering Intoyvication
. Levels

»

' Policy 5 ; NO SALES TQ INTOXICATED QL}STOMERﬁ

O This establishment will, under no circumstances, serve an alcohohc beverage to anyone appear-
ing obviously intoxicated.

Policy 6;: INCIDENT REPORT FORM

This establishment reqﬁires all staff to record all questionable incidents {e.g. cutting off an intoxi- |
cated customer; violent behavior in the establishment), in the Incident Log provided.

Policy7: MEASURE ALL DRINKS.

This establishment will only serve measured drinks. (i.e. , no “free pouring”).
Policy 8: DRINK PROMOTION

We will not use promotions that encourage intoxication. (i.e. drinking contests and excessively
low alcohol prices to promote sales). -

When we promote a special cocktall wine or beer, we will offer a comparable non-alcohohc drink.
We will promote “alternative beverages” such as coffee, juices waters, etc.
olicy PROM FOOD '

L ) This establishment will encourage the promotion of food and non-alcoholic beverages. If free ap-
petlzers or snacks are available, we will not discriminate against non-drmkers of alcohol.

Policies 10-12 Stqffing and Training:

Policy:10: NO DRINKING or ILLEGAL DRUG USE- ON THE JOB

Drinking on the job is prohibited. It is a violation of company policy to use or be under the influ-
ence of illegal drugs at any time on the job. It impairs your ability to perform your duties. You are
more likely to make a mistake in judgment such as serving underage or obviously intoxicated pa-
trons.

We will not tolerate illicit drug use or sales by patrons or employees.

Policy11:  REQUIRED ALCOHOL SALES AND SERVICE TRAINING

All staff will complete the Responsible Server training course. A schedule of Server training
classes will be made available to all staff. ***It is recommended that each employee complete a
)three hour Ser\‘zer Training course at least once every three years.

Policy 12:  MAKE EFFORTS FOR SAFE TRANSPORTATION

All employees will make an effort to provide alternative transportation to an impaired patron.
This may result in phone calls to the patron’s family member, a friend, a bar-paid cab ride, or,
possibly police intervention if necessary. 2, | ’
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Employee Respons:blhty Statement
Employee' Read and Sign "

I understand that our business is dedicated to the safe and responsible eele and service of alcohol.
‘ I will not knowingly serve alcohol to an underage or obviously intoxicated person.

I wili report any signs of illegal drug activit'y to management.

| Ihave read and understand our policies. Iunderstand that if I follow these policies, management will fully
support my decisions.

| 1also recognize that my failure to fol]ow these policies may result in job probatxon, suspension, loss of hours, or |
| uzm}mataon from this employment :

L

Employee Signature




Depanment of Revenue, Liquor Division

VCIDENT LOG

' ( nstructions: Complete an Incident Lngfor each pamm involyed, . ' Incident Date Incident Time
’ If you see g drunk driver, call R o P = : .
: PATRON INFORMATION -
1. Patror’s Name (First, Middle, Last) ' Patron's Fhone Number
Address (Street number and name, City, State, Zip code) . — ’ : Patmn'als Employer
2, Patron was injured . If Yes, On what pant of iiody? Medical attention was given Hospitalization required
D Yes D No D Yes No : D Yes No
‘I 3. Patron was a minor ldentification was checked | Description of identification shown - '
Yes [ No [Tves [Two -

-4, Where was patron before your place? ,

5. How did patron contribute 10 Bisher injury?

EMPLOYEE INFORMATION

6. Employee’s Name (First, Middle, Last) ] - Employee’s Phone Number

Address (Street number and name, City, State, Zip code)

_ 7. Employee’s Name (First, Middle, Lasty ' ) .. | Employee's Phone Number

( Tress (Street namber a.nd name, City, State. Zip code)

INCIDENT INFORMATION

-8. Alcoholic beverage rélated incldent | 9. Drinke served (Number and kind)
Yes - I:] No ' )

10, Police were notified : If yes, By whom . What police agency Date of call Time of call
"Yes D No ) ‘ ' :

11. How was incident brought to your atiention?

12. Describe incident {Including action you took to prevent or control the incident)

. WITNESS INFORMATION - :

13. Witness” Name (First, Middle, Last) E ‘Wimess’ Phone Number
Address (Street number and name, City, State, Zip code) - Witness’ Employer -
14. Witness’ N#me (Rirst, Middle, Last) - . - Witness” Phone Number
Address (Street number and name, City, State,-Zip code) T _ Witness” Employer
")Signamre'of person mTking report - . Person's title Report Date

i




INCIDENT LOG CONTINUATION SHEET

(Piease number rows accordingly)

@)




Missoula Underage Substance Abuse Prevention Coalition -Alcohol Sales Committee

RECOMMENDED POLICIES FOR;

("'IEL ING AL OL at SOCIAL EVEN

In an effort to protect your business/Event proceeds/volunteers/ emp]oyées and your customers,
MUSAP recommends the strategy of implementing these policies as you conduct your event in your
community. The expectatlon would be that these “best practices” will help reduce the potential of a

liability lawsuit.

Policy1: HAVE WRITTEN POLIICIES AVAILABLE TO ALL STAFF.

This establishment/Group/Club will provide all employees/volunteers with a written copy of its
policies. All policies will be available from person in charge of the event. . - All employees/
Volunteers, ete will sign the “Employee/Volunteer Responsibility Statement”, indicating that the em- -
ployee /volunteer has read and agrees with your Best Practices for preventing and ﬁghtlng under-
age drmkmg and over-intoxication of legal-aged drinkers.

Policies 2-4 Preventing Sales To Underage Customers:

ers

( )ligy 2: ALWAYS CHECK AGE IDENTIFICATION,

This establishment /Event will check the identification of customers appearing to be under the age of
goyearsold. (Suggested best practices would be to have prevention materlals on display, such as
“WE LD.” clings and signs, etc.). '

Policy3: KNOW HOW TO CHECK IDENTIFICATION CARDS EFFECTIVELY,

This establishment recognizes these forms of acceptable 1D. as proof of legal drinking age:
1. Tribal LD. cards 4. Passport ****These must be current to be valid!
2. Valid Driver’s License 5. Military 1.D.

| 3. State issued Identification 6. Travel Identification

Policy 3a. *****Once I.D. proves that the patron is of legal drinking age, WRISTBAND those that
will be consuming alcohol, no wristband, no drink!

Policy 4: KNOW WHO 1S GETTING EACH DRIN
( -')is establishmen /Event will not sell/serve a drink for anyone who is not present.
When selling pitchers, we will request an I.D. (wristband) from each person who receives a glass.

We will use separate types of glassware to tell alcoholic drinks from non-aleoholic drinks., or differ-
entiate by colored straws. 1. .

/



Levels
Polic : NO SALES TO INTOXICATED TOMERS

() This estabhshment /event will, under no circumstances, serve an alcoholic beverage to anyone
appearmg obviously intoxicated, :

Policy 6: _INCIDENT REPORT FORM

This event will record all questionable incidents (e.g. ciltting off an intoxicated customer; violent
behavior at the Event), in the Incident Log provided.

Policy7: _MEASURE ALL DRI
This establishment will only serve measured drinks. G.e. , o “free pouring”).
olicy 8: DRINK PROMOTIONS

We will not use promotions that encourage intoxication. (i.e. drinking contests and excessively
low alcohol prices to promote sales). '

We will promote “alternative beverages” such as coffee, juices waters, etc,
Policy 9: MOTE D

This Event will encourage the promotion of food and non-alecholic beverages. If free appetizers
() or snacks are available, we will not discriminate against non-drinkers of aleohol.

L

Policies 10-12 Staffing and Training:

Policy 10: _NO DRINKING or ILLEGAL DRUG USE ON THE JO

Drinking on the job is proﬁibited. Itisa violation of company policy to use or be under the influ-
ence of illegal drugs at any time on the job. It impairs your ability to perform your duties, You are
more likely to make a mistake in judgment such as serving underage or obviously intoxicated pa-

irons.

We will not tolerate illicit drug use or sales by patrons or employees/Volunteers,
Policy 11: _REQUIRED SALES AND SERVICE TRAI

Al staff will complete the Responsible Server training course. A schedule of Server training
classes will be made available to all staff. ***It is recommended that each employee complete a
three hour Server Training course at least once every three years.

( ' )Poligy 12: M?KE EFFORTS FQR SAFE TRANSPORTATION

All employees/ Volunteers will make an effort to provide alternative trangportation to an impaired
patron, This may result in phone calls to the patron’s family member, a friend, a bar-paid cab
ride, or, possibly police intervention if necessary.

2,



- " Policies 13-15: Protecting the Community

@

Poli : PPROVIDE ADE TE SECURITY

This Establishment /Event will have adequate secunty 1o monitor for underage drinking and to
prevent over-consumption of patrons.

olicy 14: MONITOR EVENT/FESTIVAL GR! DS FOR SUSPICIOQUS AC
This Event will monitor parking and /or surrounding property for suspicious activities.
The Event area and its perimeters will be well lit/marked for the safety of its attendees and will be

Patrolled regularly, throughout the event.

Policy 15 : DESIGNATED AREA FOR ALCOHOL

. 'This Event/Festival will either restrict alcohol sales to a designated location where underage
youth are not allowed, or

Will wristband (after proper 1.D. check) patrons who will be consuming alcohol,

Thank you for your efforts in keeping
Our Community Events, Festivals

And Gatherings safe ones !!!

The Alcohol Sales Committee for
Missoula Underage Substance Abuse

Prevention Coalition



_ | Montana Department of Revenue’s
() Responsibie Alcohol Sales/Service Training

Let s Control (/"
Participants MUST register ~ Call 258- 3880

Cost: $10 Registration Fee-

checks payable to "MCCHD ~ SAFE KIDS" (Missoula City~County Health Department)
The reglstration fees are used to promote and support Missoula’s Designated Driver Program
Certificates are issued to participants by Montana Department of Revenue

Location: Missoula City-County Health Department, 301 West Alder,
Health Promotion Conference Room (basement)

No classes scheduied
for October 2007

November 2007

Wednesday, November 7, 6-9 p.m.

Tuesday, November 13, 6-9 p.m.

December 2007

Wednesday, Dacember 5, 6-9 pJan.
( esday, December 11, 6-9 p.m.

“January 2008
Wednesday, January 9, 6-9 p.m.
Tuesday, January 15, 6-9 p.m.

February 2008
Wednesday, February 6, 6-9 p.m,
Tuesday, February 19, 6-9 p.m.

March 2008

Wednesday, March 5, 6-9 p.m.
Tuesday, March 11, 6-9 p.m.
Sunday, March 16, 6-9 p.m.

April 2008
Wednesday, April 9, 6-9 p.m.
Tuesday, April 8 22, 6-9 p.m.

May 2008
Wednesday, May 7, 6-9 p.m.
Tuesday, May 13, 6-9 p.m.

June 2008
Tuesday, June 10, 6-9 p.m.
Wednesday, June 18, 6-9 p.m.

July 2008

Monday, July 7, 1-5 p.m. (exclusive for Blue Canyon stafr)
Thursday,.July 10, 6-9 p.m. (exclusive for Hooters staff)
Friday, July 11, 1-4 p.m. (exclusive for Hooters staff)
Tuesday, July 15, 6-9 p.m.

August 2008
Wednesday, August 6, 6-9 p.m.
Tuesday, August 12, 6-¢ p.m.

September 2008
Wednesday, September 10, 6-9 p.m.
Tuesday; September 16, 6-9 p.m.

FOR ADDITIONAL INFORMATION OR TO REGISTER CONTACT
Lomie Hutehison coordinator

Missoula County DUI Task Force
Missoula County Safe Kids, Safe Communities Coalltion

! | ﬂ
- QublicHeatth

) Missoula City-County Health Dept.
) . 301 West Alder Street .
Missoula MT 59802
! Phone: (406) 258-3880
FAX: (406) 258-3992
h

;T
5
—



-~ ResponsibleAlcohol-Server Train Page-T-of -

_ ‘Wealthy Léving program
O |

. Missoula City County Heaith Dept

Responsible Alcohol Server Training

"Let’s Control It”, the Montana Dept of Revenue’s program

A 3-hour workshop for retail sales or on-premise sale of alcohol
that addresses prevention and intervention strategies.

Registration fee - $10.00
Fees support Missouia Designated Driver Program

Classes are interactive, informative and fun, and include personal experiences and
humor. . '

Participants learn:

-~ ® How to reduce exposure to alcohol! liability lawsuits
() = How to calculate BAC (biood alcohol content)
= How absorption rate factors affect BAC
‘s How to spot behavioral cues that indicate when you shouldn't sell or serve
alcohol to a person .
= How to spot a fake ID
* Underage warning signs
»  How to handle difficult situations
* And more

Classes are conducted by Lonie Hutchison, Missoula City/County Health
Department and Coordinator of the Missoula County DUI Task Force.

Pre- reglstratlon is required. Contact Lonle at 406-258- 3880 or
Hutchisonl.@ho.missouia.mt.us

Schedule of up-coming classes
Back to Healith Department Home
Return to Mis,é;oula City-Health Dept:

() @ Admin |
a Environmental Health

@ Health Services

/
Ldsssstlommnmms o smslnmnsilo vt sanflhanlthnvnnmn inafalridn wdfT atlalLYAM AnieAl0LAINTE Thina £M1110iNe



Support for Mandatory

T Responsible Alcohol Sales/Service (RASS) Training
( ) Compiled from Training Evaluations Collected at Missouls RASS Classes

Compiled by
Lonie Hutchison, Certified MDOR RASS Trainer/St. Community Health Specialist
Missoula City-County Health Department ‘
406-258-3880

In response to the question: “Should responsible alcohol sales/service training be mandatory? Yes or No

Number who responded jres to

Date of CI No. of Participants = Mandatory RASS Tra;_‘nirlgg

2008. .
01/09/08 9 .8
01/15/08 13 | 9  (two did not answer the question; one said no, and one
S did not fill out an evaluation)
02/19/08_ 11 ' 10 {one said no)
02/23/08 12 12
- 03/05/08 17 17
03/11/08 7 5  (two said no)
(" Ysvos 1 11
2007
01}16/07 11 10 | (one said no)
02/07/07 14 10 (four said no)
02/13/07 10 6 (one pei‘son did not fill cut an evaluation & three said no)
03/07/07 10 _ 8 . {two people did not fill out an evaluation)
03/13/07 14 13 (one person did not fill out an evaluation)
03/20/07 19 17 (one person did not fill out an evaluation & one said no)
04/07/07 14 14 |
06/13/07 : 6 6
06/26/07 16 15 (one person did not answer the question)
09/05/07 2 ' 2
11/07/07 8 8
11/13/07 , 10 10
12/05/07 /B ' 4 {one person did not fill out an evaluation)

( Yoz [ 1 1 '
otal f 220 : 196  89% support mandatory RASS training,

N~




“jssoula Underage Substance Abuse Preventlon (MUSAP)

Alcoho] Sales Committee

.******The following are excerpts from
the State of Montana’s
“ Alcohol Sales and Underage Drinking Laws in Montana”
Booklet, *#*###*
)
(Tﬁis b(;oklet, in its entirety, -is available through the Montana State Department

of Revenu'e.)

)



U (63301G)a) MCA.

.. o ._._.m_"mnnmbuoﬁ Alcohol Sales
" Thelawin Montana
Summary of key laws regarding alcohol:

¢ _ﬂagﬁnﬁwrgﬁﬁaw%mnﬁﬁﬂﬁ

. - employoes, orany otherpersontosell, PSRRI
&gﬁ%gﬁgﬁ&gs
be sald, delivered, or given away any e

- alcoholicheverage to anyons under 21 years S F i
of age. _

gﬂﬁw&&«w&&??@&ﬁé g&@ B

+ Itisa g?ﬁéﬁ&%ﬁo%ﬁégﬁ_ﬁq
attempis to parchase an alcoholic beverage. A person
Sgﬁgﬁﬁggﬁﬁs%ﬁcga
shall be fined an amount not to exceed $150 if the petson was
under 21 years of age at the time the offense was committed
and may be ordered to perform community service.

* ww%%g@nﬁwgmgggus
invite a person under the age of 21 years inio a public ¢ place
where an alcoholic c beverage is sold and treats, gives or
purchases an alcoholic ic beverage for the person; permits the

 personina public place where an alcoholic beverage ”_mma_m

F o

T _ 2

]

. totresi, give, or purchase alcoholic beverages for him; or

holds out the petson'to be 21 years of age or older to the
owner of the establishment or his or her employee or
cmployees, (16-6-305(2)) MCA. (45-3-62202)(e)i)) MCA.
Endangering the Welfare of Chilidren {(45-5-623) Unlavdfizl
Transactions with Children MCA. Penalties for persons
convicted of praviding alcohoBc beverages io & person
under 21 years of age:

. 1stOffense  Fined $0-§500 and/or  Jailed 0-6 mos.
I 2nd Offense Fined $0-$1,000 andfor  Jailed 0-6 mos.

+ An actrestricting youth actess to alcohol; and providing for

registration of sales amwmm.w&.g. A licensee may not sell
a keg of beer unless an idenfification tag is attached to the

- keg by the licensee. (16-3-321) MCA.
-+ Itis unlawful for any licensee, his or her employee or

ﬂnﬁc«@ﬁﬂgwq&mwéﬁé%mﬁuﬁ%ﬁwé .
or cause or permit to be sold, delivered, or given away any
alcoholic beverage to any infoxicated person or any person
actually, apparently, or obviously intoxicated, (16-3-301(3)
msu MCA. Unlawful Purchases, Transfors, Sales or
Deliveries - Presumption of Legal Age

+ Itis further mamdatory that all licensees display in a

prominent place in their premises an age placard as issued
by the Department of Reverme stating filly the —— —
consequences of violations of the pravisions of this code by
persons under 21 years of age. (16-3-301{5)) MCA.
Unlawful Purchases, Transfers, Sales or Deliveries —
Presumption of Legal Age

- - B
f.l\.

"3
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m&mg%gﬁmﬁggaﬁg&gmﬁ
nog with alechol Yaws, However, i staff oembers
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e ﬁngag&ﬁamgwﬁgéﬁgﬁngu
. tookplace,

ogwmggﬁm:&nﬂag . action at the
state lovel. Currently the violation for Saléto a Minor is:
* lstoffense—$250. |
. wpm%i%wwwﬁnv&a&..ﬂgo
w_ L e w&omgjigﬁwwaﬁuga&uﬁmoc%m
L mc%wﬁwﬂggm.
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‘. mggggwgsﬁgwaﬁ
- person because of neglipence of the server or lcensee/
owner, the ownet is responsible for the actions of the
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MUSAP’S ALCOHOL SALES COMMITTEE

Informative Past Meeting Notes as Follows:

1. Compliance Check Overview 1-22-08 Meeting -

2. Insurance Industry’s Perspective 2-28-08 Meeting
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Missoula Underage Substance Abuse Prevention Coalition (MUSAP)
ALCOHOL SALES COMMITTEE (ASC)

Meeting Notes January 22nd, 2008
Compliance Check Overview of typical Procedure:

Casejr Richardson and Arianna Bastedo from the Missoula’Pblice Department:

The Police Department expect the Retailers in Missoula to “get caught doing good”, in
other words, they anticipate that the Retailers will pass the Compliance checks performed
in Missoula.

The police Department is 1mpressed that since the Compliance check program began in

- Missoula, to date, the success rate is up to 80% passing.

Update: May 2008: Up to 84 % success rate in Compliance Checks. ( As reported by
Casey at the Missoula Underage Substance Abuse Coalition (MUSAP) meeting, June 4,
2008).

Update: June 2008: down to 50% success rate, after a doubhng—up of Compliance
Checks over a June weekend, 2008.

The Police Department is not out to “fool * or trick anyone! They typically send (into a
Bar or Convenience Store), an 18 or 19 year old person with a legitimate Montana
Driver’s License or ID.

The number one mistake by the Retailer’s , in the Police’s opinion, is the lgck of com-
plete scrutiny of the BIRTH DATE!!N!1IN

Employees, Managers, Owners for the most part, check for a valid I.D., match the photo
and even look at the birth date, but many times the birth year is overlooked.

In closing, the final thoughts on Compliance Checks are that they appear to be effective in
preventing and fighting underage drinking in that the process itself, provides a learning
tool and consequences to the sellers and servers of alcohol, (i.e. potential sources of ac-

- cessibility tominors).

|
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Rod Gabriel, Hub Intérnational Insurance, Missoula Mt. Meeting Notes 2-28-08

Aleohol Sales Committee

The perspective from the Insurance Industry regarding an establishment that serves or
sells alcohol, is,” that it basically will cost your company in the long run, if you don’t
properly train your Servers and Sales people for Responsible Server Training and if you

_don’t have Liquor Liability Insurance”, Rod explained.

Currently, 80% of bars in Montana carry Liquor Liability Insurance.

Under current laws, if your establishment served to an under-aged drinker and someone
gets hurt, the Insurance company has to pay. Rod’s concern is that unless we see some
policy changes at a higher level, Liquor Liability Insurance is in jeopardy of ceasing to ex-
ist, because it will simply become cost-prohibitive. For example, the more violations an
establishment has, the higher the likelihood that Liability Insurance would become un-
available to them because the cost of Insurance would rise in proportion to the increased
risk. At this point, the establishment could no longer afford the astronomical expense.

Rod gave another example of a Bartender who over-served and though the bar itself was
covered by Insurance, the bar-tender was NOT covered and the highest settlement he’s

" ever seen in such a case was 3 million dollars!

He would like to see a more pro-active idea of creating a data-base of Bar Tenders — to
protect the public from an establishment or individual that habitually over-serves,

Jon Frakie (Missoula Underage Substance Abuse Coalition Coordmator) would l1ke to
see stricter Liquor Laws implemented at a state level. '

Rod said that 90% or better of the bars that he insures have completed Responsible Alco-
hol Server Training. He would like it to become an Insurance Policy requirement that all
bars they insure have every employee/owner complete the 3-hour training course,

In conclusion, what’s best for your business is to use “best practices”, such as completing
Server Traihing, carrying Liquor Liability Insurance and always provide food whenever
alcohol is served.
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Kari Watkins
M

Qrom: ' Rod Gabriel [rod.gabriel@hubinternational.com]
--43ent: Saturday, April 19, 2008 10:11 AM ‘

To: karikain@bresnan.net ‘

Ce: John Hayes

Subject: Aleohol consumption

Hi Karl,

Itﬁl F:;s{:ectjvz ;r:n;a wtlilat \;v:-see inlthe lnsurar?cle Industry regarding an establishment that serves or sell aicohol is “that
i st you, r family, your employees in the long run, if you don't pro ain your (
the Responsible Server Training. d ‘ ¥ properly trein your Servers and Sales peaple for

. ' i .
Alcohol sales are a big responsibility for the people who seli to the general public. As an insurance age ‘
hundreds and hundreds of insured’s in the beverage industry, the li%uor cla?ms are the most costly. V?Ienr:égadttgﬁ:;fewuh
every precaution possible to-tr.a!n our employees to fully understand what they-are doing when they go beyond what the
laws state, Manageme_nt requirements of their employees make the biggest differences we gee on claim settlements
The owner of an establishment can reduce the potential of a serious claim against their business if they have ser\}er_s.and '
bartenders trained properly. Being proactive will save you in the long run, so educate the employees that are on the front
line. These people are your eyes and ears-and represent your business. It is not easy to find good people to work for
you that really care. This is why management must have a firm hand. Until the laws change and make the consumer
more responsible, we will have to use our judgment and experience to head off any potential problems.

- Under the current laws, if your establishment served an under-aged drinker and resuited in hurting themselves or
someone else away from premises served in an auto accident the liquor liability carried will have to pay. Gabe's concern
is t!}at ur;]l%gt? we see some policy changes at a higher level, liquor liability insurance could be in ieopardy as it will become
cost-prohibitive. ' ‘

( ave seen where an establishment had a couple of liquor claims and could not purchase liquor liability and ended up

lling the business. Most liquor claims are settled out of court. The largest award in Montana is 3,000,000 doli
a minor being served. We have prabably have 10 plus liquor claims on an on going basis ali the time. J ars do to

The cost of liquor liability is a cost of doing business. It is expensive and the cost ié not going down. We estimate th
80% of the bars'in Montana carry liquor liability insurance. Gabe estimated 90% or better of tge bars that they insure f?;s
completed Responsible Alcchol Server Training. Our compliance administrator John Hayes asked our insured’s and lets
thedn:hknow ho‘\r;-l |m|:)ortant thlsii is. hWelz) would like 100% but some of the small town establishments havs no employees
and the owner has been running his business this way for decades. We can not make vou do this but | I
ctaim you will wish you had it in hindsight. ’ fyou have a liguor

A 3 hour training course for the owner and all employees that serve or sell alcohol could save a life,

In conclusion, what's best for your business is to use “best practices”, such as completing Server Training, caring liquor
liability insurance.

Thanks for inviting me.

. Gabe

@ J
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Retail Alcohol Sales Survey

Understanding that your Store/Bar/Event is serving alcohol to the public, we would like to ask you a few
questions about how your store/bar /event keeps alcohol out of the hands of minors and overly intoxicated
customers,

1. Do you believe that more training is needed on : (check all that apply)

Identifying fake 1.D.’s Refusing alcohol sales

Laws regarding alcohol sales Legal responsibility of
Clerks and Retailers

Crowd control at events Preventing over-serving

2, _Hajre you attended a Server Training certification through the Missoula County Health Department?

3. Does your store or bar/restaurant/casino have written policies avmlable to employees? (Regarding
the sale of alcohol.)

( ) 4. If Owner/Manager, how do you train your employees regarding responsible serving or selling of alcohol
in your establishment? _

-5.What obstacles might prevent a server from attending a responsible- server training?

6. As for you, what would be the most convenient time to attend the three hour training?
(Provided by the Missoula County Health Department.)

We are a community based Alcohol Sales Committee, working towards these four goals:

1. Increasing the number of those who serve/sell alcohol to complete the Responsible Server Training
Course '
2. Increasing the amount of prevention materials in the community (such as wrist-banding at community
events and “we 1L.D”).
Recognizing retailers who have had their employees complete Server Training.
Working towards policy changes that promote “best practices” in their establishment
And community.

P W

L ) What do you think we could be doing to help accomplish these goals?

Can we keep you updated regarding the work of our committee through our email tree?

Thank You very much for your time.
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Missoula Underage Substance Abuse Prevention team (MU SAP)
October 16,2007  Initial Meeting Agenda

 Welcome and Thank you for attending!

Retailer Committee Meetiri

Understanding that preventing and reducing the availability of alcobol to underage youth
is a collective responsibility, our newly formed Retailer Committee will serve as change-
agents, to work with Retailers and Wholesalers in the Missoula area; as we believe that
responsible retailing practices are the key to preventing illegal alcohol sales.

Roughly, our Committee Goals that we will direct special efforts towards, are:

1. Increase the number of Retailers who put in place, specific policies that are “firm
and clear”, (for their patrons and employees), regarding the sale of alcohol. The
hopeful outcome would be more effective practices that keep alcobol out of the
hands of minors, (with the ultimate goal of saving lives and futures of
teens). These practices help to ensure the preservation of the Retailer's Liquor
License, because these polici¢s should reduce improper sales(that would have

~ caused penalty/penalties resulting in the loss of their license). Also, these policies
- should inprove employee satisfaction, as they are able to enforce policies with
conviction, (in that they could lose their job, for example, if they don’t follow
Company Policy, such as “we LD.").

Other examples of good policy are: mandating a sales/server training course and LD.

wristbands.

2. Tncrease the number of Retailers who teke responsible beverage server training.
The result should be informed emplayees about the laws related to alcohol sales
and the consequences of illegal sales. (Consequences.not only to them, but to their
company, its owners and the community. The training will help to provide the
skills necessary to prevent the sale of alcohol o underage youth, among other
things. , _

3. Increase the number of prevention resources to the Retailers. Examples of this
might be “We Don’t Serve Teens”, “Prevent, Don’t Provide” and “We LD.”
signs, as well as distribution of the catalogue of State’s Drivers Licenses, (for
proper recognition of legitimate or fake LD.’s). The result should be reduced
availability of alcohol to minors. _

(A more recent development in this field is encouraging the Retailers to purchase
scanmers, which immediately verify the state LD. by the barcode on the back. An
expensive but effective new strategy for Retailers, in an all-ages venue, is use of a
scanner that is also capable of immediately printing out-a wristband with the LD.
* holder’s name on it!)
4. Rewarding Retailers who:
1. Train theit Employees
2. Pass compliance checks
- An annual brunch or plaque or some type of on-going recogrition will serve to
encourage Retailers and their employees as well. Tt could also give the Retailer
recognition in the community, from those who appreciate their efforts in
preventing and fighting underage drinking, :
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_ Missoula suffers ma.a some of the highest rates of
" underage substance use in the nation:

2. Wissoula Uriderage Substance Abuse
g Preveqtion Tean.

._ “MISE0% AFORURLE m n____.wmm.wé&w .

. The Missoula %%Emm Substance Abuse Prevention

team is a coalition of community leaders,
agencies, and individuals working together to-

_ .tﬂmﬁ:n youth substance use in Missoula County.

leohol tobacco

and omw.n_, drug use _Bn Koﬁww
Underage substance use puts the weli-being of -
individuals, families, and the community at risk.
Injury, crime, sexual assault, school drop-out, and
family conflict are just some of the problems
associated with underage use. .

- Montana’s illicit drug use rates are Znd highest in
- the ndtion; Missoula’s are among the highest in the
state; - -
« Qur'underage drinking rates are 12-16% higher than
the national average; .
= 11in 5 eighth graders in Missouta reports binge
drinking at least once within the past 2 weeks;-
» 40% of teens who begin drinking before the age of
15 will become addicted to alcoho! orother drugs.

MUSAP brings teens, parents, and other caring adults

together to implement effective, research-based
prevention strategies. We are making Missoula a
safer place for m:ﬁ:ﬂ%@.ﬁ:w and families,

MUSAP

|1 in 4 12th grade males in MT chews tobacco. 3 of

Substance abuse prevention is u_.uo.._”.am_mﬁmm or
stopping substance use before it becomes a

. problem. This means starting early & intervening

immediately.

. Tobacco, alcohol, and marifuana use by youth can cause

immediateand long-term problems: -

- | + Most teen smokers believe they can n.:n. but 6
years later, 75% are still smoking.

4 of them tried it before the 9th grade, -

» The typical age of first alcohol use is 11 for boys
and 13 fer girls.. Kids who drink before age 15 are
4 times more mwﬂ_w to become alcoholics,

= Underage a._n___aam kills 5 times more teens than all
other drugs combined.

.kmowo_cmmnm_.. awammmnmﬁ_oﬂ:m Uﬁm:m.

| permanently. . o :

« Marijuana s the #1 reason teens are admitted to
treatment facilities and increases risk for suicide.

[ .
Getinvolved. Join MUSAP,

Be a STAR {a uﬁ.:ﬂnmzr trusted, adult resource): The
presence of caring adults i kids lives reduces their risk
%n:ﬁ.ﬁmgno_&m_. risk behaviors,

Send clear and consistent messages, Youth
receptive to clear, no-use messages from the people %:..M

touch their lives. Be clear: underg i
unhealthy and illegal. 55 88 15 unsate,

Don’t go it alone. Express your SUpport for prevention
efforts by schools, law enforcement, courts, businesses,
paticymakers, parents and teens. Preventing underage
substance use is a community responsibility.

“Talk with children and teens about alcohol and other

drugs and listen to their concemns,

wmniu..mm:a&.ﬁﬁmczﬁamgﬁ the importance of |
preventing youth substance use. -

L0 YUan - . L N
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